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Even though church leaders often shrink from "marketplaceitageg” your enterprise does compete in the marketplace for
people's attention and participation, and your competitossn(@sses, schools, entertainment) are excellent marketers.

| suggest you put aside linguistic hesitancy, thereforegeaqaple with the realities oharketing. By that, | mean communi-
cating your message to an audience in ways that will impactledrvior and draw them toward you.

As any business discoversjerything you do is marketing From the ways you answer church telephones to the canditio
your property, you communicate messages about who you areyavhdb and what you value.

It's important that you be yourselves and not live forgendout you should also be attentive to the image you credts. If
harmful to your objectives, you should change it.
For example, relying on a printed newsletter might seem itaupioto tradition, but in a world of fast e-mail and soonkt
working, a printed and mailed newsletter might just makeagpear dated, stale and fusty. Is that what you want?
You don't want to appear slick, but you do want to appedegsional. You don't want to rely too much on yourlitées or
history, because, like it or not, those are a weak sell tppctise members. Insteadlk about your peopleand their per-

sonal ministries.

Denomination isn't a strong sell nowadays, so you need@utketnyourself as a unique and wonderful faith communityasot

an outpost of some denomination.

Some media have more impact than others. A short, visusghesting e-mail is far more likely to be read than a lengthy
newsletter. A punchy slogan will communicate more than a caréfoiied mission statement. Better than both is a graphic

image that conveys your reality.

After lifetimes of being barraged by advertisements, peopleereasingly immune to anything that resembles salesmanship.
They are more receptive ifoformation, especially when that information is packaged as being forlibegfit. You start by
learning what needs and questions people carry around, theloglewesponse to those needs and questions, and then inform
prospective participants about the needs and questions, nbtthd@xcellence of your response to it.

Avoid "in-house language" --

map and benefits of attending. Avoid code words and acronyms.
Your key marketing tools are your constituents, especially vilinare "satisfied customers” and can create positive "buzz"
about your congregation. He aware of what people say abouf ytainegative or inaccurate, take action to start a new story-

line in motion.

"the WSS meeting will be at Barbara's house" -- bug gomplete name, purpose, address,

Second key tools are your web site and e-mail. Anyone unele@gth of, say, 50 will come to you first by visiting yeteb
site. When a member forwards an e-mail to a friend, you gebbmuses: the word spreads, and the member's enthusiasm is

contagious.

Way down the list of your marketing tools are your chuigh and your facilities.

Mission Boutique Sale Sponsored by Presbyte-
rian Women to Benefit Worldwide Mission
Saturday, May 1 * 10 am — 4 pm

The Presbyterian Church in Westfield
Assembly Hall

140 Mountain Ave., Westfield, NJ 07090

Poverty on Film

Sunday, May 2 * 5:30—7:30 pm
Crescent Ave. Presbyterian Church

716 Watchung Ave., Plainfield, NJ 07060
(908) 756-24-68

Plainfield Presbyterian Combined Worship
Sunday, May 2 * 10:30 am

Watchung Ave. Presbyterian Church

170 Watchung Ave., No. Plainfield, NJ 07060

Dine out & support the Mexico Mission Trip
Wednesday, May 5 * 11 am—9 pm
Dunellen Presbyterian Church
http://www.dunellenpres.org/#/church-life

Stephens Ministries Presents:

Senior Housinq/andyl_’ivi‘nq Options
Wednesday, May 5 * 7:30 pm

The Presbyterian Church of Basking Ridge
1 East Oak St., Basking Ridge, NJ 07920

Salem Roadhouse Café: Carla Ulbrich
Saturday, May 8 * 7:30 pm

Townley Presbyterian Church

829 Salem Rd., Union, NJ 07083

For more information: (908) 686-1028

Choral Music Workshop

Saturday May, 15, 2010 * 9am—4 pm
Siloam Hope Presbyterian Church
496 Spring St., Elizabeth, NJ 07201

Session Minute Review ||

Tuesday, May 25 * 12:30 PM - 3:00 PM
First Presbyterian Church

45 Market St., Perth Amboy, NJ

Special Needs Camp

June 13-17, 2010

Johnsonburg Presbyterian Center

For more information contact Mike Socia at
(908) 852-2349

Session Minute Review IV

Tuesday, June 29 * 7:00 PM - 9:00 PM
The Presbytery of Elizabeth

525 E Front St., Plainfield, NJ

The Presbytery of Elizabeth
525 East Front St.
Plainfield, NJ 07060

Phone: 908-755-3776
Fax: 908-755-3216
office@elizabethpresbytery.org
www.elizabethpresbytery.org

Rev. Greg Albert Ext. 3
Interim Executive Presbyter

Rev. Paul F. Rack Ext. 2
Stated Clerk

Dave Bomgaars Ext. 7
Treasurer

Bruce Pereyra Ext. 5
Bookkeeper

Sara Burke Ext. 6
Administrative Assistant

Elizabeth Quintero Ext. 1

Administrative Assistant

Resource Center Ext. 9




